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#15281AYVas WHO FCTC Article 5.3

3. In setting and implementing their public health policies

with respect to tobacco control, Parties shall act to protect
these policies from commercial and other vested interests
of the tobacco industry in accordance with national law.
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Article 13
Tobacco advertising, promotion and
sponsorship

1. Parties recognize that a comprehensive ban on
advertising, promotion and sponsorship would
reduce the consumption of tobacco products.

4. As a minimum, and in accordance with its constitution
or constitutional principles, each Party shall:

(f) prohibit, or in the case of a Party that is not in a
position to prohibit due to its constitution or constitutional
principles restrict, tobacco sponsorship of international
events, activities and/or participants therein.



the tobacco industry uses a wide range
of CSR tactics

* broker access to public officials

e influence policy preparation

* break up opposing political coalitions

* rebuild the company’s reputation for instance:
- as a provider of reliable information

- as a platform of voluntary regulation

Source: Fooks GJ, Gilmore AB, Smith KE, Collin J, Holden C, et al. (2011) Corporate Soc
Responsibility and Access to Policy E’lites: An Analysis of Tobacco Industry Documents
PLoS Med 8(8): e1001076. doi:10.1371/journal.pmed.1001076
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CSR as a Tool to Reestablish Political Access:
BAT and the UK DoH, a Case Study

BAT’s attempts to reestablish access with the UK DoH in
the late 1990s were restricted by widespread, low levels
of trust in the tobacco industry. Consequently, senior
BAT executives determined that they first had to explore
ways of improving public perception of the company,



CSR as a Tool to Reestablish Political Access:
BAT and the UK DoH, a Case Study

e Partnership for Change programme (PCP)

One of the most important of these was the company’s
Partnership for Change programme (PCP).

This covered a number of key areas such as voluntary
marketing codes, youth smoking initiatives,
accommodation of smokers and nonsmokers, and
reduced risk cigarettes.



BAT Partnership for Change proposals

3. Ensure that the public are appropriately informed of the
risks; Ensure that smokers are informed of the varying
levels of risk and are therefore encouraged to smoke fewer
cigarettes, smoke lighter cigarettes, and quit smoking
sooner.

e Our proposals:

(a) Provide funding to BRE (the Building Research
Establishment)

to investigate cost-effective devices for reducing
environmental tobacco smoke in public spaces.

(b) Support the AIR (Atmosphere Improves Results)
campaign

In the UK which provides solutions for the hospitality :



CSR as a Tool to Reestablish Political Access:
BAT and the UK DoH, a Case Study

In January 2000, Martin Broughton initiated efforts to
reestablish contact with the DoH by writing to Alan
Milburn, then Secretary of State for Health. Broughton
requested a meeting to discuss five areas relating to
tobacco and disease that the company had identified as
potentially productive areas for working in partnership
with Government and public health groups, which
broadly corresponded to its PCP.

Despite BAT’s offer to work in partnership on these
Issues, Milburn refused to meet.
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CSR as a Tool to Reestablish Political Access:
BAT and the UK DoH, a Case Study

Three months later, Broughton followed up a discussion
with the prime minister, Tony Blair, with a long and
detailed letter outlining the case for lower taxation.

The Prime Minister’s response was consistent with
advice

already proffered by Stephen Byers, then secretary of
state at the DTI, during a meeting with Broughton and
BAT’s international government affairs manager.

A note of this meeting indicates that BAT were hoping to
discuss the possibility of the Government abandoning
plans for a UK advertising ban.
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* Guidelines for implementation of Article 5.3 of the WHO FCTC on
the protection of public health policies with respect to tobacco control

from commercial and other vested interests of the tobacco industry 12
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